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SS2 BEAUTY AND COSMETOLOGY LESSON NOTES

FIRST TERM

WEEK 1: ADVANCED HAIR STYLING I - WIGS AND HAIR EXTENSIONS

1.1 INTRODUCTION TOWIGS AND EXTENSIONS

Wigs and hair extensions are foundational elements of modern hair styling, used to add length,

volume, colour, or to create entirely new looks. They serve protective, corrective, and fashion

purposes.

 Wig: A head covering, typically made of natural or synthetic hair, worn for fashion,

cosmetic reasons, or to conceal baldness. It covers the entire head/hair.

 Hair Extension (or Weave): Pieces of natural or synthetic hair that are attached to a

person's existing hair to add length, volume, or highlights. They are integrated with the

natural hair, not designed to cover the entire head.
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1.2 TYPES OF WIGS

Wigs are classified by their cap construction and material.

A. BY MATERIAL:

1. Human Hair Wigs:

o Source: Sourced from human donors. Types include Remy (cuticles intact and

aligned), Virgin (unprocessed), and non-Remy.

o Pros:Most natural look and feel, can be heat-styled (curled, straightened), can be

dyed, lasts very long (1-3 years) with proper care.

o Cons: Very expensive, requires high maintenance (like real hair), can be affected

by weather (frizzes).

2. Synthetic Hair Wigs:

o Source:Made from man-made fibres like Kanekalon or Toyokalon.

o Pros: Affordable, low maintenance, holds its style (e.g., a curl pattern is

permanent), not affected by humidity.

o Cons: Shorter lifespan (4-6 months), can have an unnatural shine (though modern

ones are much better), most cannot be heat-styled (will melt).

3. Heat-Resistant Synthetic Wigs:

o A hybrid that can withstand low to medium heat (up to 180°C). More versatile

than regular synthetic, but less durable than human hair.

B. BY CAP CONSTRUCTION:

1. Lace Front Wigs:

o Has a sheer lace panel at the front, with individual hairs hand-tied into it.

o Purpose: Creates a very realistic, undetectable hairline, as if the hair is growing

from your scalp. The back is machine-wefted.

2. Full Lace Wigs:

o The entire cap is made of lace, and all hairs are hand-tied.

o Purpose:Maximum versatility. Can be parted anywhere and styled in high

ponytails. The most natural, but also the most expensive and delicate.
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3. Machine-Wefted (Standard) Wigs:

o Hair is sewn in "wefts" (tracks) onto a standard cap.

o Purpose: The most common and affordable type. Durable and easy to wear, but

less natural at the hairline.

4. U-Part Wigs:

o Has a U-shaped opening at the top, allowing the wearer to pull out their own

natural hair ("leave-out") to blend, creating a very natural part.

1.3 TYPES OF HAIR EXTENSIONS AND APPLICATION METHODS

1. Sew-In (Weave):

o Method: The client's natural hair is braided into a flat, tight cornrow base. The

"weft" (track) of extension hair is then sewn directly onto the braids using a C-

needle and thread.

o Pros: Very secure, long-lasting (6-8 weeks), protective style.

o Cons: Can be tight and cause tension (traction alopecia) if done improperly, a

lengthy process.

2. Clip-In Extensions:

o Method:Wefts of hair with small, snap-on clips attached. The wearer simply

parts their hair and clips them in.

o Pros: Temporary, easy to apply and remove, no commitment.

o Cons: Not secure (cannot sleep or swim in them), can be bulky.

3. Bonding (Glue-In):

o Method:Wefts of hair are attached to the natural hair (near the root) using a

special liquid bonding glue.

o Pros: Quick application, lays very flat.

o Cons: Glue can damage natural hair if not removed properly with a solvent, short-

lived (2-4 weeks).

4. Fusion (Keratin Bond):

o Method: Individual strands of extension hair, tipped with a keratin-based glue,

are attached to small sections of natural hair using a hot fusion tool.

o Pros: Very natural, 360-degree movement, long-lasting (3-5 months).
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o Cons: Very expensive, very long application time, potential for heat and glue

damage.

5. Micro-link (I-Tip):

o Method: No heat, no glue. Individual strands are attached to natural hair by

threading both through a tiny bead (micro-ring) and clamping it shut with pliers.

o Pros: No chemicals or heat, reusable hair.

o Cons: Can slip, beads can be uncomfortable.

1.4 TOOLS, MAINTENANCE, AND REMOVAL

 Tools: C-needle, weaving thread, hair glue, glue remover, fusion tool, micro-link pliers,

sectioning clips, wig stand, wig cap.

 Maintenance:

o Wigs:Wash on a wig stand, use sulphate-free shampoo, condition, let air dry.

Store on a stand to maintain shape.

o Extensions:Wash hair as normal (for fusions/links) or wash scalp carefully (for

sew-ins). Sleep with a silk/satin bonnet to reduce friction.

 Removal:Must be done carefully. Sew-ins are cut out, bonding requires a solvent,

fusions require a special bond-breaking solution, and micro-links are unclamped.

EVALUATION (WEEK 1)

1. Explain the primary difference between a wig and a hair extension.

2. Compare human hair wigs and synthetic wigs, giving two pros and two cons for each.

3. What is the main purpose of a "Lace Front" wig?

4. Describe the "Sew-In" method of applying extensions.

5. What is the key difference between "Fusion" and "Micro-link" application?

ASSIGNMENT (WEEK 1)

1. Create a "consultation" poster for a client. The poster should help a client decide between

a Lace Front Wig and a Sew-In Weave. List the pros, cons, maintenance level, and cost-

effectiveness of each.
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2. Research "Traction Alopecia." Write a one-paragraph summary of what it is, what causes

it (in relation to this week's topic), and how it can be prevented.
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WEEK 2: ADVANCED HAIR STYLING II - RELAXING, PERMING, AND

REBONDING

2.1 THE SCIENCE OF CHEMICAL STYLING

The hair shaft is held together by protein bonds (disulphide bonds). To permanently change the

hair's texture (from curly to straight, or straight to curly), these disulphide bonds must be

chemically broken and then reformed in the new shape.

2.2 HAIR RELAXING

 Definition: A chemical process that permanently straightens coily or curly hair.

 How it Works: The relaxer (a strong alkaline chemical) penetrates the hair shaft and

breaks the disulphide bonds. The hair is combed straight, and the bonds are partially

reformed in this new, straight pattern during the neutralizing stage.

A. TYPES OF RELAXERS:

1. Lye Relaxers (Sodium Hydroxide):

o "Lye" is Sodium Hydroxide.

o Pros: Very effective, works quickly, gives the "bone straight" look.
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o Cons: Extremely harsh and caustic, has a very high pH (10-14), can cause severe

scalp burns and hair damage if not used by a professional.

2. No-Lye Relaxers (Guanidine Hydroxide):

o These are sold as "activator" and "cream" to be mixed.

o Pros: Gentler on the scalp, less likely to cause burns. Marketed for "sensitive

scalps."

o Cons: Can be more drying to the hair (leaves calcium deposits), does not always

get the hair as straight as lye.

B. RELAXER APPLICATION PROCESS:

1. Consultation: Check scalp for cuts or sores (contraindication).

2. Strand Test: Apply relaxer to a small, hidden strand to check for processing time and

any adverse reaction.

3. Basing: Apply a "base cream" (petroleum jelly) to the entire scalp, hairline, and ears to

protect them from chemical burns.

4. Application: Section the hair. Apply relaxer quickly, starting 1/4 inch away from the

scalp (to new growth only, if it's a touch-up).

5. Smoothing: Gently smooth the hair with the back of the comb. Do not pull or comb

through.

6. Rinsing: Rinse thoroughly with lukewarm water.

7. Neutralizing: This is the most critical step. Apply a "Neutralizing Shampoo" (which is

often pink - it turns white when all the relaxer is out). This shampoo stops the chemical

process and reforms the bonds.

8. Conditioning: Deep condition the hair to restore moisture.

2.3 PERMING (PERMANENT WAVING)

 Definition: A chemical process that permanently adds curls or waves to straight hair.

 How it Works:

1. Hair is wrapped around perm rods.
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2. A "Perming Lotion" (containing Ammonium Thioglycolate) is applied. This

breaks the disulphide bonds.

3. Hair takes the shape of the rod.

4. A "Neutralizer" (containing Hydrogen Peroxide) is applied. This reforms the

bonds in the new, curly shape.

2.4 REBONDING (THERMAL RECONDITIONING)

 Definition: A very intensive, multi-step process that permanently straightens hair

(popular for wavy/frizzy Asian hair).

 How it Works:

1. Hair is coated with a strong relaxer (like a perm lotion) to break the bonds.

o Hair is rinsed and blow-dried.

o Hair is meticulously flat-ironed in tiny sections to set the new, straight shape.

o A neutralizer is applied to re-bond the hair in this dead-straight position.

 Result: "Bone straight," glossy, "glass-like" hair.

 Cons: Very time-consuming (4-8 hours), expensive, and new growth (regrowth) looks

very obvious.

2.5 SAFETY AND CONTRAINDICATIONS

 NEVER perform a chemical service on:

o A scalp with scratches, sores, or any irritation.

o Hair that is already badly damaged, brittle, or breaking.

o Hair that has been recently relaxed (if perming) or vice-versa.

 ALWAYS wear gloves.

 ALWAYS perform a strand test.

EVALUATION (WEEK 2)

1. What is the chemical function of all permanent styling? (What bonds are broken and

reformed?)
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2. What is the main difference between a "Lye" and "No-Lye" relaxer?

3. Why is "Basing" (step 3 of relaxing) so important?

4. What is the purpose of the "Neutralizing Shampoo"?

5. How is "Rebonding" different from a standard "Relaxer"?

ASSIGNMENT (WEEK 2)

1. Create a "Client Consultation Form" for a new client asking for a relaxer. List at least 10

questions you must ask them about their hair history, scalp health, and allergies before

you agree to perform the service.

2. Research the "pros and cons" of perming. Write a summary for a client who has straight

hair and is considering getting a perm.
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WEEK 3: HAIR COLOURING

3.1 INTRODUCTION TO HAIR COLOURING

Hair colouring is the art and science of changing the natural colour of hair using chemical dyes.

It is used to cover grey hair, enhance a natural colour, or create a bold new fashion statement.

3.2 THE SCIENCE: LEVEL AND TONE

 Level: How light or dark the hair is. This is a number from 1 (Black) to 10 (Lightest

Blonde).

 Tone: The "finish" of the colour (e.g., warm, cool, or neutral).

o Warm Tones: Golden, Copper, Red.

o Cool Tones: Ash, Violet, Blue.

 Underlying Pigment:When you lighten dark hair, you expose its natural underlying

pigment, which is always warm (red, then orange, then yellow). The job of a "toner" is to

neutralize this unwanted warmth.
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3.3 TYPES OF HAIR DYES

1. Temporary Colour:

o How it Works: Sits on top of the hair cuticle. Does not penetrate.

o Examples: Coloured hairsprays, chalks, gels, mousses.

o Lasts: Until the next shampoo.

2. Semi-Permanent Colour:

o How it Works: Deposits colour molecules into the cuticle, but does not contain

developer (peroxide). Cannot lighten hair, only deposits.

o Examples: Bright fashion colours (e.g., Manic Panic, Adore), dark tints.

o Lasts: 4-12 shampoos. Fades gradually.

3. Demi-Permanent Colour:

o How it Works:Mixed with a very low-volume "developer" (peroxide). It

penetrates the cuticle and lasts longer than semi-permanent, but cannot lighten

much.

o Purpose: Excellent for "toning" (neutralizing) or "glossing" (adding shine).

o Lasts: 12-24 shampoos.

4. Permanent Colour:

o How it Works: This is a two-part system: the Colour (Ammonia) and the

Developer (Hydrogen Peroxide).

1. The ammonia opens the hair cuticle.

2. The peroxide lightens the natural hair pigment.

3. The new colour molecules penetrate, swell, and become "permanent."

o Purpose: Can both lighten and deposit colour. Used for 100% grey coverage and

permanent changes.

o Lasts: Grows out. New growth ("roots") will need to be retouched.

5. Bleach (Lightener):

o How it Works: A strong agent (powder mixed with developer) that aggressively

removes all pigment (melanin) from the hair. It does not deposit any colour, it

only lifts.

o Purpose: Used to lighten dark hair before applying a bright or light colour.
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3.4 APPLICATION METHODS AND TECHNIQUES

1. Full Head (Virgin) Application: Applying colour to hair that has never been coloured.

Apply to mid-lengths and ends first, then roots last (roots process faster due to scalp heat).

2. Root Touch-Up (Regrowth): Applying colour only to the new, uncoloured hair that has

grown from the scalp.

3. Highlights: Lightening specific strands of hair to create a multi-dimensional look.

o Foiling:Weaving strands and painting them with lightener, then wrapping them

in foil.

o Cap: Pulling strands through a cap with a hook.

4. Balayage: A "freehand painting" technique where lightener is swept onto the hair for a

soft, natural, sun-kissed look.

3.5 SAFETY PRECAUTIONS (CRITICAL)

1. Patch Test (Allergy Test):

o Non-negotiable.Must be done 24-48 hours before any new colour service.

o Method: Place a small dab of the colour (mixed with developer) behind the

client's ear or on their inner elbow.

o Result: If there is any redness, itching, or swelling, DO NOT proceed. The client

is allergic.

2. Strand Test: To check how the hair will react, what the final colour will be, and how

long it will take.

3. Gloves: Always wear gloves to protect your hands.

4. Ventilation:Work in a well-ventilated area.

5. No Overlap:When doing a root touch-up, do not overlap the new colour onto the

previously coloured hair (this causes a dark band).

EVALUATION (WEEK 3)

1. What is the difference between "Level" and "Tone" in hair colour?

2. Explain how "Permanent Colour" works (mention ammonia and peroxide).

3. What is the main difference between "Semi-Permanent" and "Temporary" colour?
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4. Why is a "Patch Test" a critical, non-negotiable safety step?

5. What is "Balayage"?

ASSIGNMENT (WEEK 3)

1. Create a chart of the Hair Colour "Level System" from 1 to 10. Label each number with

its corresponding colour (e.g., 1=Black, 3=Dark Brown, 7=Medium Blonde, 10=Lightest

Blonde).

2. A client with black (Level 1) hair wants bright pink hair. Explain, step-by-step, the

processes you would need to perform to achieve this.
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WEEK 4: HAIR CUTTING

4.1 INTRODUCTION TO HAIR CUTTING (HAIR DRESSING)

Hair cutting is the foundation of all hairstyling. It is the art of shaping the hair to create a specific

style, remove bulk, add movement, or maintain health (trimming ends).

4.2 TOOLS OF THE TRADE

1. Shears (Scissors):

o Cutting Shears: The main tool. Must be sharp, high-quality steel. Used for

creating clean lines.

o Thinning (Texturizing) Shears: Have one solid blade and one notched (toothed)

blade.
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 Purpose: To remove bulk, soften lines, or blend, without removing length.

2. Clippers:

o Electric tools with moving blades.

o Purpose: Used for cutting hair very short, fading, and creating "barber" cuts.

They come with "guards" (comb attachments) to control the length.

3. Trimmers (Outliners):

o Smaller, finer clippers.

o Purpose: Used for "shaping up" the hairline (edges, neck, around ears) and for

detailed design work.

4. Razors:

o A straight razor or a "feather razor" (blade in a comb).

o Purpose: Creates a very soft, wispy, textured edge (not a blunt line).

5. Combs:

o Cutting Comb: Has both fine and wide teeth.

o Rat-Tail Comb: For precise sectioning.

6. Sectioning Clips: To hold hair out of the way.

4.3 CORE CONCEPTS

 Sectioning: Dividing the hair into clean, manageable sections (e.g., the "4-section part")

before cutting. This is the "blueprint" of the cut.

 Elevation (or Lift): The angle at which you lift the hair from the head before cutting.

o 0° Elevation: Hair is combed straight down, no lift. Creates a blunt, solid line

(e.g., a "Bob").

o 45° Elevation: Lifts the hair partially. Creates "stacking" or "graduation."

o 90° Elevation: Hair is lifted straight out from the head. Creates layers.

o 180° Elevation: Hair is lifted straight up. Creates long, shaggy layers.

 Tension: How tightly the hair is pulled before cutting. Must be consistent.

 Guide Line: The first cut you make, which determines the length for the rest of the cut.

4.4 BASIC HAIR CUTTING TECHNIQUES
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1. Blunt Cut (One-Length Cut):

o Technique: All hair is cut to the same length.

o Elevation: 0° (zero) elevation.

o Result: A sharp, solid, heavy line. (e.g., a classic Bob).

2. Layered Cut:

o Technique: Hair is cut in sections at a high elevation.

o Elevation: 90° or 180°.

o Result: The top layers are shorter than the bottom layers. This removes weight

and creates volume and movement.

3. Graduated Cut (e.g., Stacked Bob):

o Technique: A transitional cut.

o Elevation: 45°.

o Result: The hair is "stacked" in the back, short at the neck and gradually getting

longer towards the top.

4.5 USING CLIPPERS (BARBERING)

1. Fading (Tapering):

o Technique: A smooth, gradual transition from very short hair at the bottom (e.g.,

skin) to longer hair at the top.

o Method: This is achieved by starting with the longest guard (e.g., #3) and

working down (e.g., #2, #1, #0), blending the lines at each step.

2. The "Big Chop":

o Using clippers (often with no guard) to cut off all relaxed or damaged hair,

leaving short, natural (Afro) hair.

4.6 SAFETY

 Shear Safety: Keep shears closed when not in use. Pass them handle-first.

 Client Safety: Drape the client properly. Clean and sanitize all tools (clippers, combs,

shears) between every client using Barbicide or a UV sterilizer.

 Clipper Safety: Keep blades oiled. Check that they are not hot on the client's skin.
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EVALUATION (WEEK 4)

1. What is the difference between "Cutting Shears" and "Thinning Shears"?

2. What is "Elevation," and how does 0° elevation differ from 90° elevation?

3. What is a "Blunt Cut"?

4. Define "Fading" in barbering.

5. Why is "Sectioning" important before starting a haircut?

ASSIGNMENT (WEEK 4)

1. Draw a diagram of a head showing the three main types of elevation (0°, 45°, 90°) and

the haircut they produce (Blunt, Graduated, Layered).

2. Watch a video (or observe in a salon) of a "fade" being done. Write down the steps the

barber takes, paying close attention to the different clipper guards they use.
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WEEK 5: MIDTERM TEST

This week is for assessment of all topics covered in Weeks 1-4 (Wigs, Extensions, Chemical

Processes, Colouring, and Cutting).
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WEEK 6: ADVANCED MAKEUP I - BRIDAL, STAGE, AND FASHIONMAKEUP

6.1 INTRODUCTION

This level of makeup artistry goes beyond everyday application. It is about creating specific

looks for high-stakes environments: photography, harsh lighting, and creative concepts.

6.2 BRIDAL MAKEUP

 Goal: To make the bride look flawless, radiant, and "like the best version of herself" in

person and in photographs, for a very long day (10+ hours).

 Key Characteristics:

1. Longevity: This is the #1 priority. The makeup must last through tears, sweat, and

long hours.

2. Photography-Friendly:Must look excellent in all lighting (daylight, flash

photography, video).
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3. Timeless: Often avoids "trendy" looks that will date the photos.

 Techniques and Products:

o Skin Prep: Crucial. Exfoliate, moisturise, and use a high-quality "Primer."

o Foundation: A long-wear, natural-finish, HD-friendly foundation. Must be a

perfect match to the neck and chest.

o Setting: Liberal use of "Setting Spray" and "Setting Powder" (using techniques

like "baking") to lock everything in place.

o Waterproof: All mascara and eyeliners must be waterproof.

o Lashes: False lashes (usually individual or natural strips) are almost always used

to open up the eyes.

o The Look: Can range from "natural glam" to "full glam" based on the bride's

preference, but the skin must be flawless.

6.3 STAGE MAKEUP

 Goal: To make the performer's facial features (expressions) visible to the last row of a

large auditorium, under extremely bright, hot, and unnatural stage lights.

 Key Characteristics:

1. Exaggeration: Everyday makeup disappears under stage lights. Everything must

be amplified.

o Durable:Must be 100% sweat-proof.

o Non-Realistic: Looks strange and "clown-like" up close, but looks correct from a

distance.

 Techniques and Products:

o Base: Heavy, full-coverage "Pan-Stick" or "Greasepaint" foundation, often 1-2

shades darker than natural.

o Contour & Highlight: Extreme contouring and highlighting (using dark browns

and near-whites) to re-sculpt the face.

o Eyes: Large, dark, defined brows. Eyeliner is thick and often winged. False lashes

are large and dramatic.
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o Lips: Bright, dark, or bold lip colours (nudes disappear).

o Setting: Heavy application of "Setting Powder" (patted, not brushed) to absorb

sweat.

6.4 FASHION (EDITORIAL/RUNWAY) MAKEUP

 Goal: To execute a creative concept for a fashion show or magazine photo shoot. The

makeup is part of the "art," not just to make the model look pretty.

 Key Characteristics:

1. Concept-Driven: Follows the designer's or photographer's vision.

o Non-Traditional: Often not "pretty." Can be abstract, geometric, or strange.

o Flawless Skin: The skin is often the only "normal" part, serving as a blank canvas

for the art.

 Techniques and Products:

o Can use anything: Traditional makeup, greasepaints, craft supplies, feathers,

glitter, stencils.

o Examples: "Bleached brows," "graphic liner," "glossy lids," applying colour in

unusual shapes or places (e.g., painting the ear).

o The focus is on the artistic statement, not on practical, wearable makeup.

EVALUATION (WEEK 6)

1. What is the #1 priority for Bridal makeup, and what techniques are used to achieve it?

2. Why does Stage makeup look so "exaggerated"?

3. What is the main goal of Fashion/Editorial makeup?

4. Compare the foundation used for Bridal vs. Stage.

5. What does "Photography-Friendly" makeup mean?

ASSIGNMENT (WEEK 6)

1. Find a magazine or look online for one example each of:

o A classic Bridal makeup look.
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o A Stage makeup look (e.g., from a theatre play like The Lion King).

o A high-fashion/Runway makeup look.

2. Create a "mood board" (on paper or digitally) comparing the three. Write 2-3 bullet

points for each, describing the key features (e.g., "Bridal: soft eyes, flawless skin"; "Stage:

huge lashes, dark contour").
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WEEK 7: MIDTERM BREAK

This is a break from instruction. Students are encouraged to review the first half of the term's

work.

WEEK 8: ADVANCED MAKEUP II - SPECIAL EFFECTS (SFX) MAKEUP

8.1 INTRODUCTION TO SFX MAKEUP

Special Effects (SFX) Makeup is the art of creating non-traditional, illustrative, or "out-of-the-

kit" looks. It is not about beauty, but about transformation. This includes creating monsters,

aliens, injuries, and fantasy creatures, or making a person look older or younger.

8.2 AGING MAKEUP

 Goal: To make a young actor look believably older (e.g., middle-aged, elderly).

 Key Principles:
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1. Anatomy: You must understand where real wrinkles form (forehead, "crow's

feet" at the eyes, "nasolabial folds" from nose to mouth).

2. Light and Shadow: This is the core technique. A dark line creates the crevice of

the wrinkle, and a light line (highlight) next to it creates the fold of the skin.

 Techniques and Products:

o Highlight/Shadow: Use a cream or grease palette (dark brown for shadows, pale

beige for highlights).

o Liquid Latex (Stippling):

1. Stretch a section of skin (e.g., forehead) taut.

2. Stipple (dab) a thin layer of liquid latex onto the stretched skin.

3. Powder it, then release the skin. The latex will "crinkle," creating a

realistic, fine-wrinkled texture.

o Other Details: Use makeup to add "age spots" (stippling), "broken capillaries,"

thin the eyebrows, and add grey to the hair and brows.

8.3 FANTASY LOOKS

 Goal: To create non-human or mythological creatures.

 Examples: Elves, fairies, avatars, mermaids, animal hybrids.

 Techniques and Products:

o Full-Body Base: Using "body paint" (water-activated or alcohol-activated) to

change the entire skin colour.

o Prosthetics (Simple): Applying pre-made prosthetics like "elf ears" or "orc teeth"

using spirit gum.

o Texturing: Using stencils and makeup to create "scales" for a mermaid, or "fur"

for an animal.

o Contouring: Using non-traditional colours to re-shape the face (e.g., using blue

to contour an "Avatar").

8.4 BASIC INJURY/TRAUMA (Out-of-Kit SFX)

 Goal: To create the illusion of injuries like bruises, cuts, and scars.
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 Techniques and Products:

1. Bruises:

 Science: A fresh bruise is red/purple. An older bruise is yellow/green.

 Method: Use a bruise-coloured grease palette. Stipple (dab) the colours in

layers using a textured sponge. Do not just paint a solid purple circle.

2. Cuts and Scars:

 Scar Wax (Mortician's Wax): A pliable wax used to build up "flesh" on

the skin.

 Method: Apply the wax, blend the edges. Use a tool to "slice" a cut into

the wax. Fill the cut with fake blood.

3. Fake Blood: Can be thick (for "scabs") or thin (for "drips").

 Other Key SFX Products:

o Spirit Gum: An adhesive used to stick on prosthetics, fake beards, etc.

o Spirit Gum Remover: The only way to safely remove spirit gum.

o Liquid Latex: For wrinkles, "zombie skin," and sealing wax.

o Collodion (Scarring Liquid): A liquid that "puckers" the skin as it dries, creating

a realistic, indented scar.

EVALUATION (WEEK 8)

1. What is the main goal of SFX makeup?

2. Explain the "light and shadow" technique for creating a 3D-looking wrinkle.

3. How is liquid latex used to create an "aging" effect?

4. What is "Spirit Gum" used for?

5. What colours would you use to create a 3-day-old (healing) bruise?

ASSIGNMENT (WEEK 8)

1. Using only regular makeup (e.g., eyeshadow, lipstick, eyeliner), try to create a realistic-

looking "fresh bruise" on your arm or hand. Take a picture.

2. Research the steps for creating a "zombie" look. Write down the 5 key features of this

look (e.g., skin texture, eye colour, blood placement).
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WEEK 9: COSMETIC PRODUCT FORMULATION I - NATURAL COSMETICS

(SOAPS, SCRUBS, OILS)

9.1 INTRODUCTION TO NATURAL FORMULATION

Natural cosmetic formulation involves using ingredients derived from plants (herbs, oils, butters)

and minerals to create beauty products. This "DIY" (Do-It-Yourself) or "indie" approach is

popular, but it requires strict adherence to safety and hygiene.

Core Principle: HYGIENE IS EVERYTHING.

 All tools, jars, and surfaces must be sterilized (e.g., with 70% rubbing alcohol) to prevent

bacteria from growing in your product.

9.2 NATURAL SOAPS (MELT-AND-POUR METHOD)

This is the easiest and safest way to begin. It does not involve working with Lye (Sodium

Hydroxide), which is dangerous. You are using a pre-made base.
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 Ingredients:

o Soap Base: (e.g., Glycerine, Shea Butter, or Goat's Milk base). This is bought in

large blocks.

o Additives (Optional):

 Colour:Mica powder, cosmetic-grade colourants.

 Fragrance: Essential oils or skin-safe fragrance oils.

 Exfoliants: Ground oats, coffee grounds, poppy seeds.

 Moisturizers: A small amount of Shea butter or Coconut oil.

 Tools:

o Double boiler (or a pot of water + a heat-safe bowl).

o Silicone soap molds.

o Stirring stick.

o Rubbing alcohol in a spray bottle.

 Process:

1. Cut the soap base into small cubes.

2. Gently melt the base in the double boiler. Do not let it boil.

3. Remove from heat.

4. Stir in your additives (colour, fragrance, etc.) quickly.

5. Pour into the mold.

6. Spray the top with rubbing alcohol (this pops any surface bubbles).

7. Let it cool and harden completely (several hours) before demolding.

9.3 BODY SCRUBS (ANHYDROUS)

"Anhydrous" means "contains no water." This makes them easy and safe, as bacteria need water

to grow.

 Formula: Exfoliant + Carrier Oil + Additives

 Ingredients:

o Exfoliant (The "Scrub"):

 Sugar (Brown or White): Gentler, good for body and lips.



29

 Salt (Sea Salt, Epsom Salt):More abrasive, good for rough areas (feet,

elbows).

o Carrier Oil (The "Binder"):

 Coconut oil, Olive oil, Almond oil, Jojoba oil.

o Additives (Optional):

 Honey (a humectant), Vitamin E oil (a preservative), essential oils (scent).

 Process:

1. Start with 1 cup of exfoliant (e.g., sugar) in a clean, sterile bowl.

2. Add 1/2 cup of carrier oil (e.g., almond oil) and mix.

3. Adjust the texture: add more oil if too dry, more sugar if too wet.

4. Add your optional additives (e.g., 10 drops of lavender essential oil).

5. Spoon into a sterile jar with a tight-fitting lid.

9.4 NATURAL OILS (INFUSIONS)

This is the process of transferring the beneficial properties of a dried plant (botanical) into a

carrier oil.

 Ingredients:

o Carrier Oil: A stable oil like Jojoba, Olive, or Sunflower oil.

o Botanicals:Must be 100% DRY. Using fresh plants will introduce water, which

will cause the oil to go rancid and grow mould.

 Examples: Dried lavender buds, dried chamomile flowers, dried rosemary.

 Process (Solar Infusion - Slow):

1. Fill a sterile glass jar 1/2 full with your dried botanicals.

2. Pour the carrier oil over them, filling the jar.

3. Seal the jar. Place it in a sunny windowsill for 2-4 weeks, shaking it daily.

4. The sun's heat gently infuses the oil.

5. Strain the oil through a cheesecloth into a final, clean bottle.

 Process (Heat Infusion - Fast):

0. Place oil and herbs in a double boiler.
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1. Heat on a very low (simmer) for 2-5 hours. Do not let it boil or fry.

2. Let cool, then strain.

EVALUATION (WEEK 9)

1. What is the most important core principle of product formulation and why?

2. What is the "Melt-and-Pour" soap method, and why is it safer for beginners?

3. What does "anhydrous" mean, and why does it make a product safer?

4. What are the two main components of a basic sugar scrub?

5. Why must you use only dried plants when making an infused oil?

ASSIGNMENT (WEEK 9)

1. Design a label for a "Handmade Brown Sugar & Coconut Body Scrub." Your label must

include:

o A product name.

o An ingredients list.

o Instructions for use.

o A "use by" date (e.g., "Use within 6 months").

2. Research the properties of Shea Butter and Jojoba Oil. Write 3-4 bullet points on the

benefits of each.
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WEEK 10: COSMETIC PRODUCT FORMULATION II - PERFUME AND CREAM

MAKING

10.1 INTRODUCTION TO EMULSIONS (CREAMS AND LOTIONS)

This is an advanced form of formulation.

 The Problem: Oil and water do not mix.

 The Solution: An Emulsifier.

 Definition: A "cream" or "lotion" is an emulsion—a stable blend of an "oil phase" (oils,

butters) and a "water phase" (distilled water, aloe vera), which are held together by an

"emulsifier" (e.g., E-wax, Beeswax).

CRITICAL SAFETY NOTE: THE PRESERVATIVE

 Any product that contains water (an "aqueous" product) is a perfect breeding ground for

bacteria, mould, and yeast.
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 A cream made with only natural ingredients and no preservative will become a dangerous

mouldy mess in 3-5 days.

 Therefore, any cream or lotion must contain a broad-spectrum preservative (e.g.,

Germall Plus, Optiphen) to be safe for use.

10.2 CREAMMAKING PROCESS

1. Phase 1 (Oil Phase):Measure your oils (e.g., Shea butter, Almond oil) and your

emulsifier (e.g., Emulsifying Wax NF) into a heat-safe beaker.

2. Phase 2 (Water Phase): In a separate beaker, measure your distilled water.

3. Heat: Place both beakers in a double boiler (water bath) and heat them to the same

temperature (approx. 70°C), until the oils and waxes have melted.

4. Combine: Pour the water phase into the oil phase (or vice-versa, depending on your

formula) and begin mixing immediately with a stick blender.

5. Emulsify:Mix for several minutes. The mixture will turn white and opaque as the

emulsion forms.

6. Phase 3 (Cool-Down Phase): Let the cream cool. When it is below 40°C, add your

"cool-down" ingredients:

o The Preservative (Essential).

o Fragrance or essential oils.

o Vitamins (e.g., Vitamin E).

7. Package: Pour into a sterile jar.

10.3 PERFUME MAKING

Perfume is a blend of aromatic compounds (oils) in a base (diluent).

A. THE STRUCTURE OF PERFUME (NOTES)

A good perfume is a "symphony" with three "notes" that evolve over time.

1. Top Notes:
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o The first scent you smell. They are light, fresh, and evaporate quickly (5-20

minutes).

o Examples: Citrus (Lemon, Bergamot), Light Herbs (Mint).

2. Middle Notes (The "Heart"):

o The body of the perfume. They emerge after the top notes fade.

o Examples: Floral (Rose, Jasmine, Lavender), Spices (Cinnamon).

3. Base Notes:

o The deep, heavy scents that anchor the perfume. They evaporate slowly and are

what you smell hours later.

o Examples:Woods (Sandalwood, Cedar), Resins (Frankincense), Musk, Vanilla.

B. PERFUME FORMULATION

 Formula: Diluent (Base) + Aromatic Oils

 Ingredients:

o Diluent (Base):

 Alcohol-Based: Perfumer's Alcohol (pure, high-proof alcohol). This is the

professional standard.

 Oil-Based: A light, odourless carrier oil (e.g., Jojoba, Fractionated

Coconut Oil). This makes a "perfume oil."

o Aromatics:

 Essential Oils (natural, from plants).

 Fragrance Oils (synthetic, man-made).

 Basic Process (Oil-Based):

1. In a small glass bottle, add your base (e.g., 10ml of Jojoba oil).

2. Add your essential oils in the correct ratio (e.g., 30% Base, 50% Middle, 20% Top).

3. Example: 6 drops Sandalwood (Base), 10 drops Rose (Middle), 4 drops Bergamot (Top).

4. Cap the bottle, shake gently.

5. Age: Store the bottle in a dark place for 1-4 weeks. This "aging" or "curing" process

allows the scents to blend and mature.
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EVALUATION (WEEK 10)

1. What is an "Emulsion"? What are the three main "phases" in making a cream?

2. Why is a "preservative" non-negotiable in a product that contains water?

3. What is the purpose of an "Emulsifier"?

4. What are the "Top, Middle, and Base" notes in perfumery?

5. What is the difference between an alcohol-based perfume and an oil-based perfume?

ASSIGNMENT (WEEK 10)

1. Go to a store (or your home) and find three different perfumes/colognes.

2. Research their "notes" online (e.g., "Chanel No. 5 notes").

3. For each one, list its Top Notes, Middle Notes, and Base Notes.

4. Write a short paragraph describing a new perfume you would invent. Describe its name,

its 3 notes, and who would wear it.
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WEEK 11: REVISION

This week is dedicated to a comprehensive review of all topics from Week 1 to Week 10 in

preparation for the examination.

 Review Block 1: Hair (Weeks 1-4)

o Wigs & Extensions: Types (Lace, Weft), Materials (Human, Synthetic),

Application (Sew-in, Fusion).

o Chemicals: Relaxer (Lye/No-Lye), Perms, Rebonding. Safety (Basing,

Neutralizing, Strand Test).

o Colour: Levels/Tones, Types (Temporary, Semi, Permanent, Bleach),

Application (Highlight, Balayage), Safety (Patch Test).

o Cutting: Tools (Shears, Clippers), Concepts (Elevation, Guideline), Techniques

(Blunt, Layers, Fading).

 Review Block 2: Makeup (Weeks 6 & 8)

o Glam Makeup: Bridal (Longevity, HD-friendly), Stage (Exaggeration), Fashion

(Conceptual).

o SFX Makeup: Aging (Latex, Shadow/Highlight), Fantasy, Basic Injury (Bruise,

Wax), Key Products (Spirit Gum).

 Review Block 3: Formulation (Weeks 9 & 10)

o Safety: Sterilization, Preservatives (why they are needed).

o Anhydrous: Soaps (Melt-and-Pour), Scrubs (Sugar/Salt + Oil), Infused Oils.

o Emulsions: Creams (Oil Phase + Water Phase + Emulsifier + Preservative).

o Perfume: Notes (Top, Middle, Base), Diluents (Alcohol, Oil).
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SS2 BEAUTY AND COSMETOLOGY LESSON NOTES

SECOND TERM

WEEK 1: SALONMANAGEMENT I - SETTING UP A BEAUTY SALON

1.1 INTRODUCTION TO SALONMANAGEMENT

Salon management is the art and science of coordinating all the activities of a salon to ensure it

operates smoothly, provides excellent service, and achieves profitability. This term, we move

from purely practical skills to the business and professional operations of the beauty industry.

1.2 SETTING UP A BEAUTY SALON: PRELIMINARY STEPS

Before buying a single piece of equipment, a successful salon begins with careful planning.

1. Define Your Concept and Niche:
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o Concept:What kind of salon will it be? (e.g., Full-Service, Natural Hair

Specialist, Braiding Bar, Nail Studio, Spa, Barber Shop).

o Niche:Who is your target audience? (e.g., High-end (Lekki/Ikoyi), Budget-

friendly (student area), Families, Men-only). Your niche dictates your location,

pricing, and services.

2. Create a Business Plan:

o A formal document that outlines your goals and how you will achieve them. It is

essential for getting loans or investors.

o Includes: Executive Summary, Niche/Concept, Marketing Strategy, Financial

Projections (Budget), and Operational Plan (Layout/Equipment).

3. Legal and Registration:

o Business Name: Register your business name with the Corporate Affairs

Commission (CAC).

o Permits: Obtain local government permits, health and safety certifications.

o Insurance: Get business insurance to cover property damage, theft, and "liability"

(in case a client has an allergic reaction).

4. Choose a Location:

o This is one of the most critical factors for success.

o Key Factors:

 Visibility: Can people see your salon easily from the road?

 Accessibility: Is it easy to get to? Is there parking? Is it on the ground

floor?

 Target Market: Is the location in an area where your target clients live or

work?

 Cost: The rent must be affordable and fit your budget.

1.3 SALON LAYOUT AND DESIGN

The layout (floor plan) of a salon dictates its "workflow," efficiency, and client experience. It

must be both functional and appealing.

 1. Reception and Waiting Area:
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o This is the "first impression" of the salon. It must be clean, welcoming, and

comfortable.

o Includes: Reception desk, comfortable seating, good lighting, a retail display area

(for products), and a Price List.

 2. Main Styling Area (Workstations):

o This is the "engine room" of the salon.

o Includes: Hydraulic styling chairs, full-length mirrors, trolleys (for tools), and

power outlets.

o Key: There must be enough space between stations for stylists to work without

bumping into each other. Good lighting (natural and artificial) is crucial for colour

services.

 3. Wash Area (Backwash):

o This should be a separate, quieter area, often with dimmer lighting, to create a

relaxing experience.

o Includes: Shampoo bowls (with comfortable neck rests), towel storage (clean and

dirty), and a dispensary for shampoos/conditioners.

o Key: Requires expert plumbing and a water booster pump for good pressure.

 4. Dispensary (Colour Lab):

o A dedicated area for storing and mixing chemicals (relaxers, dyes).

o Key:Must be well-ventilated (extractor fan), secure (to keep chemicals away from

clients), and have a sink and accurate weighing scale.

 5. Spa/Treatment Rooms:

o For services like facials, waxing, and massage.

o Key:Must be private, quiet, and lockable, with adjustable lighting and a sink.

 6. Ancillary (Support) Areas:

o Staff Room: A private area for staff to take breaks.

o Laundry: A small area with a washing machine and dryer for the large volume of

towels.

o Toilets: Separate and clean facilities for clients and staff.

o Office: A small, private space for management and record-keeping.
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1.4 ESSENTIAL SALON EQUIPMENT

 Reception: POS (Point of Sale) system or cash register, phone, booking system (diary or

software).

 Styling: Hydraulic chairs, mirrors, hood dryers, hand-held dryers, flat irons, curling

wands, trolleys, styling tools (combs, brushes, shears, clippers).

 Backwash: Shampoo bowls/chairs.

 Spa:Massage bed, facial steamer, waxing pot, sterilizer.

 Hygiene (Critical):

o Autoclave or UV Sterilizer: For disinfecting metal tools.

o Barbicide Jars: For disinfecting combs/brushes.

o Washing Machine & Dryer.

o Waste Bins (Covered).

EVALUATION (WEEK 1)

1. Explain the difference between a salon's "Concept" and its "Niche."

2. Why is "Location" a critical factor in setting up a salon? List three factors to consider.

3. What is the functional purpose of a "Dispensary," and why must it be well-ventilated?

4. Describe the ideal layout for a "Wash Area (Backwash)" and why it should be separate

from the main styling floor.

5. List five essential pieces of hygiene equipment a salon must have.

ASSIGNMENT (WEEK 1)

1. Draw a simple floor plan (layout) for your "dream" salon (a small 4-station salon). Label

the following areas:

o Reception/Waiting Area

o 4 Styling Stations

o 2 Backwash Stations

o 1 Dispensary

o 1 Toilet
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2. Explain why you placed each area in that specific location, focusing on client flow and

comfort.
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WEEK 2: SALONMANAGEMENT II - CUSTOMER SERVICE AND CLIENT

CONSULTATION

2.1 THE IMPORTANCE OF CUSTOMER SERVICE

Excellent customer service is the single most important factor in salon success. A client may

come for your skill, but they return for the experience.

 Definition: Customer service is the total experience a client has with your brand, from

the moment they book an appointment to the moment they leave, and even the follow-up.

It's the "feeling" you give them.

2.2 KEY PRINCIPLES OF EXCELLENT CUSTOMER SERVICE

1. Professionalism:
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o Appearance: Clean, tidy uniform; personal hygiene; neat hair and makeup.

o Attitude: Positive, friendly, and respectful.

o Language: Speak clearly and politely. Avoid gossip (about clients or other staff),

arguments, or unprofessional conversations.

2. The Client Experience:

o First 5 Minutes (The Greeting): Greet the client immediately and with a smile.

Use their name if you know it. Offer to take their coat. Offer them a drink (water,

tea).

o Punctuality: Be ready for your client on time. If you are running late, apologize

and give them an accurate wait time.

o Attentiveness: Focus on your client. Make eye contact. Listen to them.

o Last 5 Minutes (The Departure): Ensure they are happy with the service.

Provide after-care advice. Walk them to the reception. Rebook their next

appointment.

3. Handling Complaints (The L.E.A.R.F. Method):

o A complaint is an opportunity to show your professionalism.

o L - Listen: Let the client talk without interrupting.

o E - Empathize: Show you understand their frustration ("I understand you are not

happy with the colour").

o A - Apologize: Apologize for their experience (e.g., "I'm sorry you're not

satisfied").

o R - Resolve: Offer a solution (e.g., "We can re-tone it for you right now, free of

charge," or "I will offer you a 20% discount").

o F - Follow-up:Make a note on their client card and check on them after their next

service.

2.3 THE CLIENT CONSULTATION: FOUNDATION OF THE SERVICE

This is the most important conversation you will have with your client. It happens before any

service begins.

A. WHY IS CONSULTATION CRITICAL?
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1. To Understand Needs: To find out what the client really wants.

2. To Manage Expectations: To tell them what is realistically possible (e.g., "We cannot

go from black to blonde in one day without damage").

3. To Ensure Safety (Contraindications): To check for allergies or scalp conditions that

would make the service dangerous.

4. To Build Trust: To show you are a professional expert.

5. To Upsell: To recommend additional services (e.g., "Your hair is dry, you should add a

deep conditioning treatment") or products.

B. THE 6-STEP CONSULTATION PROCESS

1. Welcome & Listen: Greet the client. Ask open-ended questions (e.g., "What are we

thinking of for your hair today?" not "Same as last time?").

2. Analyze: Look and feel the hair (check texture, porosity, elasticity). Check their scalp

(for cuts, sores, lice).

3. Check History: Ask about their hair history ("When was your last relaxer?", "What dye

is on your hair?").

4. Check Contraindications: Ask about allergies. (This is a legal requirement). If they are

a new colour client, a Patch Test is mandatory.

5. Recommend & Agree: Based on (1-4), recommend a service. Show pictures. Agree on a

plan and the price before you start.

6. Record:Write down the plan, any allergies, and the final formula on their "Client Record

Card."

2.4 THE CLIENT RECORD CARD

This is a vital, confidential document for every client.

 Contents:

o Personal Details: Name, phone number.

o Allergies & Medical Notes: (e.g., "Allergic to PPD," "Sensitive scalp").

o Service History: Date, service performed, stylist's name.
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o Technical Formula: (e.g., "Relaxer: L'Oreal Normal, 15 mins," "Colour: 30ml 6N

+ 30ml 6% peroxide").

o Personal Notes: (e.g., "Prefers coffee," "Likes to talk," "Is studying for exams").

EVALUATION (WEEK 2)

1. Define Customer Service in the context of a salon.

2. What is the "L.E.A.R.F." method, and what is it used for?

3. List three reasons why a thorough client consultation is critical.

4. What is a "contraindication"? Give one example.

5. What is a "Client Record Card," and why is it important for recording allergies?

ASSIGNMENT (WEEK 2)

1. Design a "Client Record Card" for a new client. Create sections for:

o Personal Details

o Medical/Allergy Information

o A table for Service History (Date | Service | Stylist | Formula/Notes | Price)

2. Write a script for how you would handle a client who says, "This is not the colour I asked

for. I hate it!"
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WEEK 3: BUSINESS SKILLS I - PRICING, RECORD KEEPING, & MARKETING

3.1 PRICING YOUR SERVICES

Setting the right price is key to profitability. If you price too low, you lose money. If you price

too high, you lose clients.

A. PRICING METHODS:

1. Cost-Plus Pricing:

o This is the most important method. You must know your costs first.

o Step 1: Calculate your total salon costs (Rent + Staff Salaries + Electricity +

Products + Insurance, etc.).

o Step 2: Calculate how much it costs to run your salon per hour. (e.g., Total costs

of N1,000,000 / 200 working hours = N5,000 per hour).

o Step 3: Add your profit margin. (e.g., You want 50% profit, so you add N2,500).

o Result: Your base price for any service that takes one hour is N7,500.

2. Competitor-Based Pricing:
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o Look at what other salons of your same level in your area are charging. You must

be in the same "ballpark."

3. Value-Based Pricing:

o Charging more because you offer a premium experience (e.g., imported products,

highly-skilled staff, luxurious environment).

B. FACTORS TO CONSIDER:

 Cost of Products: A service that uses expensive products (e.g., premium relaxer, Olaplex)

must cost more.

 Time: A 4-hour braiding service must cost more than a 1-hour service.

 Skill Level: A service by a "Senior Stylist" can cost more than one by a "Junior Stylist."

3.2 RECORD KEEPING (FINANCIAL & INVENTORY)

Good records are the "brain" of your business. They tell you if you are healthy or sick.

1. Financial Records:

o Cash Book: A simple record of all money in and all money out, every day.

o Profit & Loss Statement (P&L): A monthly summary (Total Income - Total

Costs = Profit/Loss). This is your "report card."

o Sales Records: Tracking sales per stylist (for commission) and per service (to see

what's popular).

2. Client Records:

o The Client Record Cards (from Week 2).

3. Inventory Records (Stock-Keeping):

o This is critical for managing costs.

o You must track all products:

 Retail Stock: Products you sell.

 Professional Stock (Backbar): Products you use (shampoos, relaxers).

o Process: Count your stock at the beginning of the month. Add all new purchases.

Subtract what you sold/used. The number must match what's on the shelf. This

prevents theft and tells you when to re-order.
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3.3 MARKETING STRATEGIES

Marketing is how you attract new clients and keep old ones.

1. Offline (Traditional) Marketing:

o Word-of-Mouth: The #1 best marketing. A happy client tells their friends.

o Signage: A large, clear, professional sign.

o Fliers/Handbills: Distribute in the local area.

o Local Networking: Partner with local businesses (e.g., give a discount to a local

hotel's guests).

2. Online (Digital) Marketing:

o Social Media (Instagram/TikTok): This is the modern salon's most powerful

tool. Post high-quality before-and-after photos and videos. Use local hashtags.

o WhatsApp Business: Use for bookings, sending appointment reminders, and

sharing a "catalogue" of your styles.

o Google My Business: A free profile so you appear on Google Maps. Collect good

reviews.

3. In-Salon Marketing (Upselling & Rebooking):

o Referral Program: "Refer a friend and you both get 10% off."

o Loyalty Program: "Your 5th service is free."

o Retail: "You loved the shampoo I used? You can take a bottle home today."

o Rebooking: "Let's book your 6-week relaxer touch-up now so you get the time

you want."

EVALUATION (WEEK 3)

1. Explain "Cost-Plus Pricing."

2. Why is "Competitor-Based Pricing" also important to consider?

3. What is the difference between "Retail Stock" and "Professional Stock" in an inventory

record?

4. Why is a Profit & Loss (P&L) statement important?
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5. What is the single most powerful digital marketing tool for a salon today, and what kind

of content should be posted?

ASSIGNMENT (WEEK 3)

1. You are opening a salon. A simple "Wash and Blow-dry" service has the following costs:

o Cost of shampoo/conditioner used: N300

o Cost of electricity for dryer: N100

o Stylist's commission for the service: N1,000

o Your share of salon overheads (rent/light) for that time: N600

2. Calculate:

o A) The total cost of the service.

o B) The final price you should charge if you want to make a 50% profit on the cost.
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WEEK 4: BUSINESS SKILLS II - BRANDING AND PACKAGING

4.1 BRANDING YOUR SALON

Branding is not just your logo. It is your salon's identity, reputation, and promise to the client.

It's the feeling they have when they hear your name.

 Why Brand? To stand out from the competition. To create client loyalty. To justify your

pricing.

A. COMPONENTS OF A STRONG BRAND:

1. Brand Identity (The Visuals):

o Name:Must be memorable, professional, and easy to spell.

o Logo: A unique symbol for your business.

o Colour Palette & Fonts: A consistent set of colours and text styles used on

everything (your sign, price list, social media, uniform).

2. Brand Promise (Your Niche):
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o What do you promise your clients? You must deliver on this.

o Examples: "The fastest, neatest braiders." "The experts in safe hair colouring."

"The most relaxing spa experience." "The specialists in natural hair care."

3. Brand Voice (Your Personality):

o How do you communicate? Are you trendy and fun ("Hey girl, check out this

look!") or are you formal and luxurious ("We invite you to experience..."). This

must be consistent.

4.2 PACKAGING OF PRODUCTS AND SERVICES

"Packaging" applies to both the products you sell and the services you offer.

A. PACKAGING OF RETAIL PRODUCTS

This relates to the products you sell to clients (e.g., shampoos, conditioners, or your own

handmade line from Term 1).

 The "Silent Salesman": The package is the first thing a client sees.

 Must Be:

o Attractive: Catches the eye, looks professional (not "homemade").

o Informative (Labeling):

 Product Name

 Ingredients List (Legally required)

 Net Weight/Volume

 Instructions for use

 Company Name/Address

 Expiry Date

 NAFDAC Number (if applicable)

o Functional: The bottle/jar must be easy to use and protect the product.

B. PACKAGING YOUR SERVICES

This is how you "present" your service to make it feel more valuable and professional.
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 Examples:

o Consultation: Using a professional consultation form.

o Draping: Using a clean, branded cape.

o Refreshments: Offering a branded bottle of water or a high-quality tea.

o Post-Service: Giving the client a small branded card with their after-care

instructions.

o Retail Bags: If a client buys a product, putting it in a nice, branded paper bag, not

a nylon bag.

 The Result: These small "packaging" details are what turn a N5,000 service into a

N10,000 experience and justify your premium, value-based pricing.

EVALUATION (WEEK 4)

1. Explain the difference between a "Logo" and a "Brand."

2. What is a "Brand Promise"? Give an example.

3. List four essential pieces of information that must be on a cosmetic product label.

4. What is meant by "Packaging Your Service"? Give two examples.

5. How does good branding and packaging allow you to use "Value-Based Pricing"?

ASSIGNMENT (WEEK 4)

1. Invent a name, logo concept (just describe it), and a slogan for a new salon that

specializes in natural hair care and braiding.

2. Design the label for one of your "indie" products (e.g., "Nourishing Shea & Coconut Hair

Cream"). Sketch the label and make sure it has all the required information.
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WEEK 5: MIDTERM TEST

This week is for assessment of all topics covered in Weeks 1-4 (Salon Setup, Customer Service,

Business Skills, Branding).
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WEEK 6: ENTREPRENEURSHIP IN COSMETOLOGY

6.1 WHAT IS ENTREPRENEURSHIP?

An entrepreneur is a person who identifies an opportunity or a problem in the market, organizes

the resources (capital, labour), and takes a financial risk to start a new business.

In cosmetology, this means moving from being an employee (working for someone) to an

employer or business owner.

6.2 OPPORTUNITIES FOR SMALL BUSINESSES IN THE BEAUTY INDUSTRY

Starting a business doesn't only mean opening a large, expensive salon. There are many other

pathways:

1. Service-Based (Low-Overhead) Businesses:

o Freelance/Mobile Artist: A makeup artist, hairstylist, or nail technician who

travels to clients' homes.

 Pros: Low cost (no rent), flexible schedule.
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 Cons: Requires travel, must build a personal brand.

o Specialist Studio (Niche): Renting a single room or chair ("booth rental") to

specialize in one high-demand service.

 Examples:Wig-making and revamping, Loctician (Dreadlocks specialist),

Bridal Makeup studio, Eyelash Extension technician.

2. Product-Based Businesses:

o Indie Beauty Brand: (Ref. Term 1). Formulating, packaging, and selling your

own line of natural soaps, scrubs, oils, or creams.

o Retail/Distribution: Importing and selling high-quality products (e.g., hair

extensions, professional tools, foreign cosmetics) that are hard to find.

3. Media/Education-Based Businesses:

o Beauty Influencer (Blogger/Vlogger): Creating content (tutorials, reviews) on

Instagram, TikTok, or YouTube. Income comes from ads and brand sponsorships.

o Beauty Educator: Running your own small "academy" or online courses to teach

specific skills (e.g., "2-Day Wig Making Masterclass").

6.3 STEPS TO STARTING YOUR SMALL BUSINESS

1. Find Your "Why" and Your "Niche":What problem are you solving? What service

can you provide better than anyone else?

2. Build Your Portfolio: This is your most important asset. You must have a collection of

high-quality photos and videos of your work.

3. Develop a Simple Business Plan: (Who is your client? What will you charge? How will

you reach them?).

4. Source Capital (Funding):

o Personal Savings

o Family and Friends

o Cooperatives / "Ajo"

o Microfinance bank loans or government grants (e.g., from SMEDAN).

5. Register & Legalize: Register your name, get a bank account (separate from your

personal one).
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6. Market Yourself: Use the "3 M's" - Master (your skill), Market (your work), Manage

(your money).

EVALUATION (WEEK 6)

1. What is an entrepreneur?

2. List the three main categories of business opportunities in cosmetology.

3. What is the main advantage of being a "Freelance/Mobile Artist"?

4. What is an "Indie Beauty Brand"?

5. What is a "Portfolio," and why is it your most important asset when starting?

ASSIGNMENT (WEEK 6)

1. Brainstorm a small beauty business you could start right now with very little capital (e.g.,

under N50,000).

2. Write a one-paragraph "elevator pitch" for it. (Who are you? What service/product do

you offer? Who is it for? What makes you unique?).
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WEEK 7: MIDTERM BREAK

This is a break from instruction. Students are encouraged to review the first half of the term's

work.
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WEEK 8: SPA AND WELLNESS THERAPY I - MASSAGE AND AROMATHERAPY

8.1 INTRODUCTION TO SPA AND WELLNESS

A "spa" is a facility devoted to enhancing overall well-being through a variety of professional

services that encourage the renewal of mind, body, and spirit. This is a holistic approach to

beauty, focusing on relaxation and stress relief.

8.2 INTRODUCTION TOMASSAGE

 Definition:Massage is the structured, therapeutic manipulation of the body's soft tissues

(muscles, skin, fascia) using hands, fingers, elbows, or tools.

 Purpose: To relieve muscle tension, reduce stress, improve circulation, and promote a

sense of well-being.

A. COMMON MASSAGE TECHNIQUES:
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1. Swedish Massage:

o The most common "relaxation" massage.

o Techniques: Uses long, flowing strokes (Effleurage), kneading (Petrissage),

friction, and tapping (Tapotement).

o Goal: General relaxation, stress relief.

2. Deep Tissue Massage:

o Targets deeper layers of muscle.

o Techniques: Uses more intense, focused pressure to release chronic muscle

"knots" or tension.

o Goal: To relieve chronic pain.

3. Hot Stone Massage:

o Uses smooth, heated basalt stones.

o Techniques: The stones are placed on key points of the body and also used by the

therapist to massage, allowing heat to penetrate deep into the muscles.

o Goal: Deep relaxation.

4. Indian Head Massage:

o A seated massage focusing on the scalp, neck, and shoulders.

o Goal: To relieve headaches, tension, and stimulate hair follicles. (This is an

excellent service to add to a salon).

B. MASSAGE REQUIREMENTS:

 Environment: A private, quiet, warm room with dim lighting and soft music.

 Tools:Massage bed, clean linens/towels, and amassage oil (carrier oil).

 Contraindications: Do not massage a client with a fever, skin infection, open wounds, or

recent surgery.

8.3 AROMATHERAPY

 Definition: The therapeutic use of Essential Oils (highly concentrated, aromatic extracts

from plants) to improve physical and mental health.
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 How it Works: The scent molecules are inhaled (triggering brain responses) and the oils

are absorbed through the skin.

A. ESSENTIAL OILS VS. CARRIER OILS

 Essential Oils (E.O.s):

o Highly concentrated and potent. (e.g., Lavender, Peppermint).

o Must NEVER be applied directly (neat) to the skin. They are too strong and

can cause burns.

 Carrier Oils:

o Oils used to dilute the essential oils so they can be safely "carried" to the skin.

o Examples: Coconut oil, Almond oil, Jojoba oil, Grapeseed oil.

B. COMMON ESSENTIAL OILS AND THEIR PROPERTIES:

 Lavender: The "all-in-one" oil. Calming, relaxing, helps with sleep, good for skin.

 Peppermint: Energizing, stimulating. Good for headaches (inhaled), sore muscles.

 Tea Tree (Melaleuca): Powerful antiseptic, antibacterial, antifungal. Good for acne,

dandruff, and cleaning.

 Eucalyptus: Decongestant. Used in steam/diffusers for colds and coughs.

 Chamomile: Very gentle and soothing. Good for sensitive skin and relaxation.

 Lemon / Orange (Citrus): Uplifting, energizing, degreasing.

C. METHODS OF USE:

1. Inhalation: In a Diffuser (steam) or just 1-2 drops on a tissue.

2. Topical (Massage): The primary method. A 2-3% dilution (e.g., 2-3 drops of E.O. in 1

teaspoon of carrier oil).

3. Baths: A few drops mixed with a carrier (or soap) and added to bathwater.

EVALUATION (WEEK 8)

1. What is the main goal of a Spa?

2. What is the difference between Swedish Massage and Deep Tissue Massage?
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3. Define Aromatherapy.

4. What is the crucial difference between an "Essential Oil" and a "Carrier Oil"?

5. What are the therapeutic properties of Lavender and Tea Tree oil?

ASSIGNMENT (WEEK 8)

1. Create a "Spa Service Menu" for your salon.

2. Invent 3 service "packages." Each package must include:

o A name (e.g., "The Stress-Relief Package").

o A list of 3 services (e.g., "Hot Stone Massage + Aromatherapy Facial +

Pedicure").

o A price.

3. Create a blend for a "Headache Relief" aromatherapy oil. State which Carrier Oil and

which Essential Oils you would use, and how the client should apply it.
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WEEK 9: SPA AND WELLNESS THERAPY II - HYDROTHERAPY AND STRESS

MANAGEMENT

9.1 HYDROTHERAPY

 Definition: "Hydrotherapy" (or "water therapy") is the use of water, in any of its forms

(liquid, steam, ice), to provide therapeutic benefits to the body.

A. FORMS OF HYDROTHERAPY IN A SPA:

1. Steam Room:

o A room filled with high humidity (100%) and warm, wet heat (approx. 40-50°C).

o Benefits: Opens pores, detoxifies through sweat, hydrates skin, loosens muscle

tension, excellent for respiratory congestion.

2. Sauna:

o A (usually) wooden room filled with dry heat and low humidity (approx. 70-

100°C).
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o Benefits: Induces heavy sweating for detoxification, relaxes muscles.

3. Jacuzzi / Whirlpool Bath:

o A hot tub with high-pressure jets of water.

o Benefits: The jets provide a massage effect, relieving sore muscles and joint pain.

4. Body Wraps:

o A multi-step treatment.

o Step 1 (Exfoliation): The body is scrubbed (e.g., with a salt scrub) to remove

dead skin.

o Step 2 (Application): The client is "painted" with a therapeutic substance (e.g.,

detoxifying mud, hydrating aloe vera, seaweed).

o Step 3 (Wrapping): The client is wrapped in plastic or thermal blankets for 20-

30 minutes. The heat opens the pores for maximum absorption.

o Step 4 (Rinse): The client showers, and a final lotion is applied.

5. Vichy Shower:

o The client lies on a waterproof massage table while 5-7 shower heads rain warm

water on them. Often combined with a scrub.

9.2 STRESS MANAGEMENT

 The Link to Cosmetology: Stress is a major cause of many beauty problems, including:

o Skin: Acne breakouts, eczema, psoriasis flare-ups.

o Hair: Hair loss (Telogen Effluvium), dandruff, oily scalp.

o Muscles: Knots and tension in the neck and shoulders.

 As a cosmetologist, you are not just treating the symptom (the acne); you are in a unique

position to help manage the cause (the stress).

A. STRESS MANAGEMENT IN THE SALON ENVIRONMENT:

1. The "Sanctuary" Concept: The salon/spa must be a stress-free environment.

o Calm: Soft music, not loud radio.

o Clean: No clutter, no dirt.

o Professional: No gossip, no arguments, no rushing.
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2. Stress-Relieving Services:

o Massage: (See Week 8).

o Aromatherapy: Using calming scents (like lavender) in diffusers or during a

massage.

o The "Ritual" of Service: Even a simple shampoo can be a stress-reliever if it

includes a 10-minute "Indian Head Massage." A facial is relaxing because of the

touch and quiet.

3. Client Advice (Self-Care):

o Part of your job is to give "after-care" advice that extends the relaxation.

o Examples: "Take a warm bath tonight with these Epsom salts," "Try to take 5

deep breaths before bed," "This lavender oil on your pillow will help you sleep."

EVALUATION (WEEK 9)

1. Define Hydrotherapy.

2. What is the main difference between a "Steam Room" and a "Sauna"?

3. Describe the 4 steps of a "Body Wrap."

4. List three common beauty problems that are caused or made worse by stress.

5. How can a cosmetologist turn a simple shampoo service into a "stress-relieving ritual"?

ASSIGNMENT (WEEK 9)

1. Design a "Stress-Buster" spa package.

2. It must include at least one Hydrotherapy service, one Massage service, and one

Aromatherapy element.

3. Give it a catchy name and write a short, relaxing description for your service menu.
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WEEK 10: OCCUPATIONAL HAZARDS IN COSMETOLOGY

10.1 INTRODUCTION

An "Occupational Hazard" is a risk or danger that is specific to a particular job. The cosmetology

profession is safe if you follow rules, but it has several hidden dangers.

10.2 CHEMICAL HAZARDS

 Source: Relaxers (Lye), bleach (persulfates), hair dyes (PPD), nail monomer (acrylates),

disinfectants (Barbicide), cleaning sprays.

 Danger:

o Skin: Dermatitis (red, itchy, cracked skin), chemical burns.

o Respiratory: Asthma, allergies from inhaling fumes or powders.

 Safety Measures:

1. Wear Gloves: Always wear Nitrile gloves when handling chemicals (relaxers, colour).

2. Ventilation:Work in a well-ventilated area. Use an extractor fan, especially for nails.



65

3. Storage: Keep all chemicals capped, labelled, and stored away from heat.

4. Mixing: Never mix chemicals (e.g., bleach + ammonia = toxic gas).

10.3 BIOLOGICAL HAZARDS

 Source: Blood-borne pathogens (Hepatitis B, HIV), bacteria (Staphylococcus), fungus

(Ringworm), viruses, and lice.

 Danger: Risk of cross-contamination from one client to the next via dirty tools. (e.g., a

clipper cut, a cuticle nipper that draws blood).

 Safety Measures (SANITATION - THE MOST IMPORTANT RULE):

1. Clean:Wash tools with soap and water to remove all visible debris.

2. Disinfect: Submerge non-porous tools (combs, brushes, clippers) in an EPA-

registered disinfectant (like Barbicide) for 10-15 minutes.

3. Sterilize: For any tool that can draw blood (cuticle nippers, lancets), you must

use an Autoclave (uses high-pressure steam) to kill 100% of all life, including

spores.

4. Disposal: Single-use items (razor blades, cotton pads) must be disposed of

immediately after one use.

5. Linens: Use a fresh, clean towel and cape for every client.

10.4 MUSCULOSKELETAL (ERGONOMIC) HAZARDS

 Source: Standing for 8 hours, bending over shampoo bowls, repetitive hand motions

(cutting, braiding), holding heavy dryers.

 Danger:

o Chronic back pain, neck and shoulder pain.

o Carpal Tunnel Syndrome: Pain/numbness in the wrist/hand from repetitive

motion.

o Varicose veins (from standing).

 Safety Measures (Ergonomics):

1. Good Posture: Stand up straight.
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2. Adjust the Chair: Use the hydraulic chair to move the client up or down so you are

comfortable. Do not bend over.

3. Comfortable Shoes:Wear supportive, low-heeled shoes.

4. Stretching: Stretch your wrists, neck, and back between clients.

5. Use a Stool: Sit on a "saddle" stool when possible (e.g., for cutting).

10.5 ELECTRICAL HAZARDS

 Source:Water + Electrical tools (dryers, clippers, flat irons).

 Danger: Electric shock, burns, fire.

 Safety Measures:

1. KEEP WATER AND ELECTRICITY SEPARATE. Never touch an electrical

tool with wet hands.

2. Check cords for frays or damage.

3. Do not overload sockets or extension cords.

4. Turn off all tools when not in use.

EVALUATION (WEEK 10)

1. What is an "Occupational Hazard"?

2. What is the difference between "Disinfecting" and "Sterilizing"?

3. What is "Ergonomics," and why is it important for a cosmetologist?

4. List two Musculoskeletal (posture) problems caused by working in a salon.

5. What are the two biggest dangers of "Chemical Hazards," and what is the #1 safety

measure?

ASSIGNMENT (WEEK 10)

1. Create a "Salon Safety" poster.

2. On the poster, illustrate (or describe) 5 key safety rules for the salon, covering at least

three different hazard categories (e.g., 2 chemical, 2 biological, 1 electrical).
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WEEK 11: REVISION

This week is dedicated to a comprehensive review of all topics from Week 1 to Week 10 in

preparation for the examination.

 Review Block 1: The Business (Weeks 1-4, 6)

o Salon Setup: Layout (Reception, Stations, Wash, Dispensary), Equipment, Niche,

Location.

o Client Management: Customer Service (LEARF), Consultation (6 steps), Client

Record Cards.

o Business Skills: Pricing (Cost-Plus, Value), Records (Financial, Inventory),

Marketing (Offline, Digital, In-Salon).

o Branding: Identity (Logo, Name), Promise (Niche), Packaging (Products,

Service).

o Entrepreneurship: Opportunities (Freelance, Specialist, Product, Media),

Starting Small.

 Review Block 2: Spa & Safety (Weeks 8-10)

o Spa Therapy:Massage (Swedish, Deep Tissue), Aromatherapy (Essential vs.

Carrier Oils).

o Common E.O.s: Lavender (calm), Tea Tree (antiseptic), Peppermint (energy).

o Hydrotherapy: Steam (wet), Sauna (dry), Body Wraps.

o Stress Management: Link between stress and skin/hair, creating a calm

"sanctuary."

o Hazards (Critical):

 Chemical: (Fumes, Burns) -> Gloves, Ventilation.

 Biological: (Blood, Fungus) -> Sanitation, Disinfection, Sterilization.

 Musculoskeletal: (Back pain) -> Ergonomics, Good Posture.

 Electrical: (Shock) -> Keep water and electronics separate.
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SS2 BEAUTY AND COSMETOLOGY LESSON NOTES

THIRD TERM

WEEK 1: DERMATOLOGY BASICS FOR BEAUTICIANS

1.1 INTRODUCTION TO DERMATOLOGY

Dermatology is the branch of medicine concerned with the diagnosis and treatment of disorders

of the skin. For a cosmetologist, a basic (non-medical) understanding of the skin is the single

most important foundation for all services (facials, waxing, makeup, and even spa treatments).

You are not a doctor and must never diagnose a medical condition, but you must understand the

"canvas" you are working on.

1.2 THE LAYERS OF THE SKIN

The skin is the largest organ of the body. It is composed of three primary layers, each with a

specific function.
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A. THE EPIDERMIS (The "Roof" or "Barrier")

This is the outermost, thinnest layer of the skin. It is what you see and touch. It is our body's

primary protective barrier.

 Stratum Corneum: The very top layer, made of 15-20 layers of dead, flattened skin cells

(keratinocytes). These are constantly being shed. Exfoliation (scrubs, peels) works on this

layer.

 Stratum Basale (Basal Layer): The deepest layer of the epidermis. This is the "nursery"

where new skin cells (keratinocytes) are "born." It takes about 28-30 days for a new cell

to travel from this layer to the top and shed.

 Melanocytes: Also located in the Basal Layer, these cells produce melanin, the pigment

that gives skin its colour and provides (limited) protection from the sun.

B. THE DERMIS (The "Engine" or "Living Room")

This is the thick, living layer beneath the epidermis. It provides structure, support, and

nourishment. This is where most anti-aging treatments aim to work. Its key components are:

 Collagen: The most abundant protein in the skin (70-80% of the dermis). It provides

strength, structure, and firmness. (Think of it as the "bricks" of the house).

 Elastin: A protein that provides elasticity and "bounce-back." (Think of it as the

"rubber bands").

 Sebaceous Glands (Oil Glands): Attached to hair follicles, these glands produce sebum

(oil). Sebum lubricates and waterproofs the skin. Over-production leads to oily skin and

acne.

 Sudoriferous Glands (Sweat Glands): Release sweat to cool the body.

 Hair Follicles: The "pocket" from which hair grows.

 Blood Vessels & Nerves: Provide nutrients to the epidermis and give us our sense of

touch, pain, and temperature.

C. THE HYPODERMIS (The "Foundation" or "Cushion")
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This is the subcutaneous layer beneath the dermis.

 Adipose Tissue (Fat): It is primarily composed of fat cells.

 Functions: It acts as an insulator, conserves body heat, provides a protective cushion for

organs, and stores energy.

1.3 FUNCTIONS OF THE SKIN

The skin is not just a covering. It is a dynamic organ. Its functions can be remembered with the

acronym P.H.A.S.E.S.

1. Protection: The #1 job. The epidermis is an "acid mantle" (pH 4.5-5.5) that protects

against bacteria, viruses, fungi, and UV radiation.

2. Heat Regulation (Thermoregulation): Cools the body through sweat (evaporation) and

warms it by restricting blood vessels.

3. Absorption: Can absorb certain substances, which is how skin-care products (and

medications) work.

4. Sensation: Nerve endings in the dermis allow us to feel pressure, pain, heat, and cold.

5. Excretion: Sweat glands excrete waste products like urea and salt.

6. Synthesis: Synthesizes Vitamin D when exposed to sunlight (UVB radiation).

1.4 SKIN TYPES (THE BEAUTICIAN'S GUIDE)

Skin type is determined by genetics, primarily by the activity of your sebaceous glands.

1. Normal Skin:

o Characteristics:Well-balanced. Small pores, smooth texture, no severe

sensitivity, and no constant oily or dry feeling.

o Goal:Maintain balance.

2. Dry Skin (Alipidic):

o Characteristics: Under-producing sebum. Feels "tight," may be flaky, looks dull,

fine lines are more visible.
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o Goal: Add moisture and oil (hydration and lipids). Use creamy cleansers, oils,

and humectants.

3. Oily Skin (Lipidic):

o Characteristics: Over-producing sebum. Looks shiny, has visible or large pores,

prone to blackheads and pimples.

o Goal: Control sebum and keep pores clean. Use gel cleansers, clay masks, and

lightweight, oil-free moisturisers. (Do not strip the skin, as it will produce more

oil).

4. Combination Skin:

o Characteristics: The most common type. Oily in the "T-Zone" (forehead, nose,

chin) and normal or dry on the "cheeks."

o Goal: "Spot treat." Use products for oily skin on the T-zone and products for dry

skin on the cheeks.

5. Sensitive Skin:

o Note: This is more of a condition than a type. Any skin type can be sensitive.

o Characteristics: Reacts easily to products or weather. Prone to redness, itching,

stinging, or rashes.

o Goal: Soothe and protect. Use fragrance-free, hypoallergenic products. Always

perform a patch test.

EVALUATION (WEEK 1)

1. Name the three primary layers of the skin and one key component of each.

2. What is the difference between Collagen and Elastin, and in which layer are they found?

3. List four of the six main functions of the skin.

4. Describe the visual characteristics of "Oily Skin."

5. Why must a beautician be careful with a client who has "Sensitive Skin"?

ASSIGNMENT (WEEK 1)

1. Draw a simple, labelled diagram of the layers of the skin. Include and label the Epidermis,

Dermis, Hypodermis, a Sebaceous Gland, a Hair Follicle, and a Collagen Fibre.
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2. Create a "Skin Type Analysis" chart. Make columns for Oily, Dry, and Combination. In

each column, list: (a) Visual Appearance, (b) Feel (e.g., tight, greasy), and (c) One

recommended product type (e.g., "gel cleanser").
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WEEK 2: COSMETIC DERMATOLOGY I - ACNE AND ANTI-AGING TREATMENTS

2.1 OVERVIEW

Cosmetic Dermatology focuses on improving the appearance of the skin. As a cosmetologist,

you are on the "front line" of this, using non-invasive treatments and products to manage

common concerns like acne and aging.

2.2 ACNE TREATMENTMETHODS

What is Acne? Acne is not caused by "dirt." It is an inflammatory disease of the hair follicle and

sebaceous gland. It has four main causes:

1. Excess Sebum: Over-production of oil.

2. Hyperkeratinization: Dead skin cells shed too quickly and clog the pore.
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3. Bacteria (P. acnes): The bacteria Propionibacterium acnes (now C. acnes) thrives in the

clogged, oily pore.

4. Inflammation: The body's immune system reacts to the bacteria, causing a red, swollen

pimple.

A cosmetologist CANNOT treat severe, cystic acne (this requires a dermatologist), but

CAN manage mild-to-moderate acne.

A. INGREDIENTS TO KNOW:

 Salicylic Acid (BHA - Beta Hydroxy Acid):

o How it works: It is oil-soluble. This allows it to penetrate inside the oily pore and

dissolve the "glue" holding the clog together. It is also anti-inflammatory.

o Found in: Cleansers, toners, spot treatments.

 Benzoyl Peroxide:

o How it works: It is an antiseptic that kills the P. acnes bacteria.

o Found in: Creams and washes. (Can bleach fabrics).

 Sulphur & Clay (e.g., Kaolin, Bentonite):

o How it works: Absorbs excess oil and draws impurities from the pores.

o Found in: Face masks.

B. IN-SALON TREATMENTS:

 Deep Cleansing Facial: A professional facial that includes cleansing, exfoliation, and a

(usually) clay-based mask.

 Hygienic Extractions: The professional, safe removal of blackheads (open comedones)

and whiteheads (closed comedones) using gloved fingers or a sterile tool. This must not

be done on inflamed pimples.

 High-Frequency Treatment: A glass electrode is used to pass a small electrical current

over the skin. The (Ozone) gas it creates is anti-bacterial (kills P. acnes).

 Blue Light LED Therapy: (See Week 3). A painless light that is clinically proven to kill

P. acnes bacteria.
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2.3 ANTI-AGING TREATMENTS

What is Aging?

1. Intrinsic Aging: The natural, genetic aging process. After age 25, collagen production

slows down by ~1% per year.

2. Extrinsic Aging: Aging caused by external factors. This is responsible for ~90% of

visible aging.

o #1 Cause: The Sun (Photoaging). UV rays break down collagen and elastin and

cause "sun spots."

o Other causes: Smoking, pollution, poor diet, stress.

A cosmetologist's goal is to stimulate collagen, increase hydration, and protect the skin

from extrinsic factors.

A. INGREDIENTS TO KNOW (THE "HOLY TRINITY"):

 Retinoids (e.g., Retinol):

o How it works: A derivative of Vitamin A. It is the gold standard of anti-aging. It

speeds up cell turnover (exfoliation) and "tells" the cells in the dermis to produce

new collagen.

o Found in: Night serums, creams.

 Vitamin C (L-Ascorbic Acid):

o How it works: A powerful antioxidant that protects the skin from sun/pollution

damage. It also brightens the skin (fades dark spots) and is a co-factor in collagen

synthesis.

o Found in: Day serums.

 Sunscreen (SPF 30+):

o How it works: This is the most important anti-aging product. It prevents

photoaging by blocking harmful UV rays. There is no point using Retinol or

Vitamin C if you do not use sunscreen.

B. IN-SALON TREATMENTS:
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 Chemical Peels: Uses an acid (e.g., Glycolic, Lactic) to dissolve the top layer of dead

skin (epidermis). This reveals smoother, brighter skin and (with time) stimulates collagen.

 Microdermabrasion: A physical exfoliation. A machine uses a diamond-tip wand or

fine crystals to "sand" off the top layer of dead skin.

 Microneedling (Dermarolling): A device with tiny needles creates "micro-injuries" in

the skin. The body's natural healing response is to flood the area with new collagen to

"repair" the holes.

 Red Light LED Therapy: (See Week 3). A painless light that penetrates to the dermis

and stimulates the cells' "batteries" (mitochondria) to produce more collagen.

EVALUATION (WEEK 2)

1. List the four primary causes of an acne breakout.

2. Explain how Salicylic Acid (BHA) works to treat acne.

3. What is the #1 cause of "Extrinsic Aging"?

4. Why is Retinol considered the "gold standard" of anti-aging ingredients?

5. What is the basic principle of "Microneedling"?

ASSIGNMENT (WEEK 2)

1. Create a simple "In-Salon Treatment Plan" for a client with mild acne. List the 3 key

treatments and ingredients you would recommend.

2. Create a simple "In-Salon Treatment Plan" for a client (age 45) whose main concern is

dull skin and fine lines. List the 3 key treatments and ingredients you would recommend.
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WEEK 3: COSMETIC DERMATOLOGY II - LASER AND MODERN

TECHNOLOGIES

3.1 INTRODUCTION

The beauty industry is now high-tech. Clients want faster, more effective results, often with "no

downtime." This has led to a boom in machine-based treatments. Note: Most of these require

specialized training and certification.

3.2 LASER: THE CORE CONCEPT

 LASER stands for: Light Amplification by Stimulated Emission of Radiation.

 A laser is a single, focused, powerful beam of light of one specific wavelength.

 The Principle: Selective Photothermolysis

o Selective: The laser light is selectively absorbed by a specific target.

o Photo: The target is "light" (the laser beam).
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o Thermo: The light energy converts to heat inside the target.

o Lysis: The heat destroys the target, without harming the surrounding skin.

 The "Chromophore" (The Target):

o For Hair Removal: The target isMelanin (pigment) in the hair follicle.

o For Tattoo Removal: The target is the Ink Pigment.

o For Vein Removal: The target is Hemoglobin (in the blood).

3.3 IPL (INTENSE PULSED LIGHT)

 This is NOT a true laser.

 A laser is one focused beam. IPL is a broadband flash of light (like a camera flash) that

contains many different wavelengths.

 How it works: Filters are used to select a range of wavelengths.

 Uses: Because it is less focused, it's great for "Photofacials" — treating multiple issues at

once, like sun spots, broken capillaries, and general redness (Rosacea).

3.4 LED LIGHT THERAPY

 This is a gentle, painless, non-invasive treatment that uses different wavelengths of light

to trigger responses in the skin. It does not use heat.

 Blue Light (approx. 415nm):

o Target: P. acnes bacteria.

o Action: The light kills the acne-causing bacteria on the skin's surface.

o Used for: Acne treatment.

 Red Light (approx. 630-660nm):

o Target:Mitochondria in the Dermis.

o Action: It penetrates the skin, stimulating the "batteries" (mitochondria) of the

fibroblast cells. This energizes them to produce new collagen and elastin.

o Used for: Anti-aging, wound healing, reducing inflammation.

3.5 RADIOFREQUENCY (RF) & ULTRASOUND

These treatments use energy (not light) to generate heat deep in the dermis for skin tightening.
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 Radiofrequency (RF):

o Action: Uses radio waves to create a controlled thermal (heat) injury in the

dermis.

o Result: This heat (1) causes existing collagen to immediately contract and tighten,

and (2) stimulates a long-term healing response, creating new collagen.

o Used for: Skin tightening, especially on the neck, jowls, and body.

 Ultrasound (e.g., Ultherapy):

o Action: Uses focused ultrasound waves (like in a medical scan, but much stronger)

to heat a very deep layer of the skin (the SMAS layer, which surgeons pull in a

facelift).

o Result: A significant "non-surgical lift" and skin tightening. This is a medical-

grade procedure.

EVALUATION (WEEK 3)

1. What does the acronym "LASER" stand for?

2. What is "Selective Photothermolysis"?

3. What is the main "chromophore" (target) for laser hair removal?

4. What is the key difference between Laser and IPL?

5. What is Blue Light LED used to treat? What is Red Light LED used to treat?

ASSIGNMENT (WEEK 3)

1. A client asks, "What is the difference between an IPL Photofacial and a Red Light LED

session?" Write a short script explaining the difference in (a) the technology, (b) what it

feels like, and (c) what it treats.
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WEEK 4: HAIR REMOVAL METHODS

4.1 OVERVIEW

Hair removal (epilation and depilation) is a core service in cosmetology. It's crucial to

understand the different methods to recommend the right one for the client, the body part, and

the skin type.

 Depilation: Removing hair at the surface of the skin (e.g., shaving).

 Epilation: Removing the entire hair from the follicle (the root) (e.g., waxing, threading).

4.2 COMPARISON OF HAIR REMOVAL METHODS

1. SHAVING (Depilation)

 How it works: A blade (razor) cuts the hair shaft at the skin's surface.

 Pros: Fast, inexpensive, painless (if done correctly), can be done at home.
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 Cons:

o Short-lived: Results last 1-3 days as the cut, blunt hair emerges.

o Irritation: Can cause razor burn, nicks, and cuts.

o Ingrown Hairs (Pseudofolliculitis Barbae): A major problem, especially for

coarse/curly hair. The sharp, cut hair curls back and grows into the skin.

2. WAXING (Epilation)

 How it works:Warm (soft or hard) wax is applied to the skin, adhering to the hair. The

wax is then pulled off, removing the hair from the follicle.

 Pros:

o Long-lasting: Results last 3-6 weeks, as the hair must regrow from the root.

o Finer Regrowth: Hair that grows back is often softer and finer.

 Cons:

o Painful: The main drawback.

o Regrowth needed: Hair must be a certain length (approx. 1/4 inch) to be waxed.

o Contraindications: Cannot be done on clients using Retin-A, Accutane, or on

sunburnt skin. Risk of "lifting" skin.

o Risk of burns (if wax is too hot) and ingrown hairs.

3. THREADING (Epilation)

 How it works: An ancient technique using a twisted loop of cotton thread. The thread is

rolled along the skin, catching and pulling hairs from the follicle.

 Pros:

o Very Precise: Excellent for shaping eyebrows ("brows on fleek").

o Hygienic: A new thread is used for each client.

o No Chemicals: Good for sensitive skin that reacts to wax.

 Cons:

o Painful: Can be more painful than waxing for some.

o Slow: Not suitable for large areas like legs or back.

o Technique-dependent: Requires a highly skilled practitioner.
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4. LASER HAIR REMOVAL (Permanent Reduction)

 How it works: (See Week 3). A medical laser's light targets the melanin (pigment) in the

hair follicle. The light converts to heat, destroying the follicle so it can no longer produce

a hair.

 Pros:

o Permanent Reduction: After 6-12 sessions, can lead to 80-90%+ permanent hair

loss.

o Solves Ingrown Hairs: The best solution for pseudofolliculitis barbae.

 Cons:

o Very Expensive: The costliest method.

o Requires Multiple Sessions: The laser only kills hair in the "growth" (anagen)

phase, so you must return many times.

o Works best on dark hair and light skin. It cannot "see" blonde, white, or grey

hair. It can be dangerous on very dark skin if the wrong laser is used (as it can

target skin pigment instead of hair pigment).

EVALUATION (WEEK 4)

1. What is the difference between "Epilation" and "Depilation"?

2. What is "Pseudofolliculitis Barbae," and which hair removal method commonly causes it?

3. Why are the results from waxing longer-lasting than shaving?

4. What are the main "pros" of threading, especially for eyebrows?

5. Why is laser hair removal not effective for blonde or white hair?

ASSIGNMENT (WEEK 4)

1. A client comes to you with severe, painful ingrown hairs on his neck from shaving. He

asks for advice.

2. Rank the 4 hair removal methods (shaving, waxing, threading, laser) from worst to best

for his specific problem. Justify your #1 (best) and #1 (worst) choices.
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WEEK 5: MIDTERM TEST

This week is for assessment of all topics covered in Weeks 1-4 (Dermatology, Acne/Aging, Tech,

Hair Removal).
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WEEK 6: INTERNATIONAL BEAUTY TRENDS

6.1 OVERVIEW

The beauty industry is global. Trends travel instantly via social media (TikTok, Instagram). A

modern cosmetologist must be aware of these trends, as clients will bring in photos from all over

the world.

6.2 CURRENT GLOBAL CONCEPTS & INNOVATIONS

1. K-BEAUTY (SOUTH KOREA)

 Concept: "Skin-First." Focus is on perfecting the skin (prevention, hydration) rather than

covering it with makeup.
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 Popular Trends:

o "Glass Skin": Skin that is so hydrated, dewy, and poreless that it looks like glass.

o "The 10-Step Routine": A complex layering routine (e.g., double cleanse, toner,

essence, serum, moisturizer).

o "Skin Flooding": Layering multiple hydrating products (essence, serum,

moisturizer) on damp skin.

 Key Ingredients: Snail Mucin, Centella Asiatica (Cica), Rice Water.

2. J-BEAUTY (JAPAN)

 Concept: "Simplicity, Tradition, and Technology." Similar to K-Beauty but with a more

minimalist, "less-is-more" approach.

 Popular Trends:

o "Mochi Skin": Skin that is soft, plump, and bouncy, like the mochi rice cake.

o Focus on Cleansing: The "double cleanse" (Oil Cleanser first, then Foam

Cleanser) is a core principle.

o High-Tech Serums: Emphasis on high-quality, scientifically-advanced

ingredients.

3. "SKINIMALISM" (THE "LESS-IS-MORE" TREND)

 Concept: A backlash against complex, 10-step routines. This is about using fewer, multi-

tasking products.

 The Look: Celebrating real skin, including texture and freckles. Using "skin tints"

instead of heavy foundation. "Skip-care" (skipping unnecessary steps).

4. THE RISE OF "TWEAKMENTS" (NON-INVASIVE PROCEDURES)

 Concept: "Non-Surgical" cosmetic procedures are now mainstream. Clients want to look

"refreshed," not "done."

 The Treatments:

o Neurotoxins (Botox): Paralyzes muscles to prevent wrinkles.
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o Dermal Fillers (e.g., Juvederm): Hyaluronic Acid injected to add volume (e.g.,

in lips, cheeks).

o "Skin Boosters" (e.g., Profhilo): Injectable, watery Hyaluronic Acid for all-over

hydration and "glow."

 The Impact: This is a major area of growth, blurring the line between beauty and

medicine.

5. INCLUSIVITY & DIVERSITY (THE "FENTY EFFECT")

 Concept: Coined after Rihanna's "Fenty Beauty" launched with 40 foundation shades in

2017.

 The Trend: Brands are now expected to cater to all skin tones, skin types, and genders.

 The Impact: Inclusivity is no longer optional. This applies to makeup shades, marketing

(showing diverse models), and skincare (treating skin of colour, which is more prone to

hyperpigmentation).

EVALUATION (WEEK 6)

1. What is the core philosophy of "K-Beauty"?

2. Explain the "Skinimalism" trend.

3. What is the "Fenty Effect," and what impact has it had on the beauty industry?

4. What is a "Tweakment"? Give one example.

5. What is the difference between "Glass Skin" (K-Beauty) and "Mochi Skin" (J-Beauty)?

ASSIGNMENT (WEEK 6)

1. Go on Instagram or TikTok and find one beauty "trend" or "hack" that is currently

popular.

2. Write a short analysis:

o What is the trend?

o Do you think it is safe?

o Do you think it gives good results?

o Would you recommend it to a client? Why or why not?
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WEEK 7: MIDTERM BREAK

This is a break from instruction. Students are encouraged to review the first half of the term's

work.
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WEEK 8: ETHICS IN BEAUTY AND COSMETOLOGY

8.1 OVERVIEW

Ethics are the moral principles that govern your behavior as a professional. In an industry built

on trust and physical contact, ethics are the foundation of your career. A single ethical breach can

destroy your reputation.

8.2 KEY AREAS OF PROFESSIONAL ETHICS

1. PROFESSIONAL CONDUCT

 Punctuality: Respect your client's time and your colleagues'.

 Personal Hygiene: You work in close contact. Clean uniform, clean hands, neutral

breath, and neat hair are non-negotiable.

 Professionalism:

o Language: No profanity. No "gossiping" about other clients or staff members.

The salon is a "drama-free zone."
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o Focus: Give your client 100% of your attention. Do not be on your personal

phone.

2. CLIENT CONFIDENTIALITY (THE "SALON SECRET")

 Personal Information: Clients will often treat you as a therapist. They will tell you

about their health, marriage, and work problems. This information MUST stay in the

salon.What you hear, stays here.

 Client Records: All client record cards (with their formulas, allergies, and personal notes)

are confidential documents. They must be stored securely and never shared. This is the

same principle as a medical record.

 Social Media: Never post a photo of a client (even a "before and after") without their

explicit, written permission.

3. HEALTH, SAFETY, AND HONESTY

 Your #1 Ethic: DO NO HARM.

o This means always performing a patch test for colour/wax.

o This means always properly sanitizing your tools.

o This means refusing a service if it is unsafe (e.g., "I cannot relax your hair today,

you have a cut on your scalp. We must wait 1 week for it to heal.").

 Honesty in Sales:

o Do not sell a client a product they don't need just to make a commission.

o Do not "scare" a client (e.g., "Your hair is breaking! You must buy this N20,000

serum!"). Instead, educate them ("I see some breakage, a good protein treatment

could help. This is one I recommend...").

 Honesty in Skill (Managing Expectations):

o Do not promise a client something you cannot deliver. (e.g., "Yes, I can take your

black hair to white blonde in one session!").

o Be honest: "That is a beautiful look. To do it safely will take 2-3 sessions to

protect your hair. Are you comfortable with that?"

4. KNOW YOUR LANE (SCOPE OF PRACTICE)
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 YOU ARE NOT A DOCTOR.

 You can identify a "dry scalp" vs. "oily skin."

 You cannot diagnose "Psoriasis" or "Eczema" or "Skin Cancer."

 The Ethical Response:When you see a medical issue (e.g., a strange new mole, a bad

scalp rash, lice), you must discreetly tell the client:

o "I am not a medical professional and cannot diagnose this, but I am concerned

about this spot. I highly recommend you have a dermatologist look at it before

your next service."

EVALUATION (WEEK 8)

1. What is the "Salon Secret" principle of client confidentiality?

2. Why is "Do No Harm" the #1 ethical rule in cosmetology?

3. What is the ethical way to handle a client who wants a service that you believe is unsafe?

4. What is the correct, ethical response when you see a potential medical issue (like a

strange mole) on a client's scalp?

5. Why is gossiping about clients or staff considered a major ethical breach?

ASSIGNMENT (WEEK 8)

1. Write a "Salon Code of Conduct" document. List 10 "rules" that all staff must follow,

covering at least 3 of the key ethical areas (e.g., Conduct, Confidentiality, Honesty).
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WEEK 9: REGULATION OF COSMETIC PRODUCTS

9.1 WHY REGULATE COSMETICS?

The government regulates the cosmetic industry to protect public health and safety. They

ensure that products sold to the public are (1) safe, (2) not contaminated, and (3) labelled

correctly (not making false claims).

In Nigeria, the two primary bodies you must know are NAFDAC and SON.

9.2 NAFDAC (NATIONAL AGENCY FOR FOOD AND DRUG ADMINISTRATION

AND CONTROL)

 Role: NAFDAC is the primary "gatekeeper" for products that go in or on the human

body.

 Jurisdiction for Cosmetics:
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o NAFDAC regulates all finished cosmetic products that are manufactured,

imported, distributed, or sold in Nigeria.

o This includes: creams, lotions, soaps, makeup, hair relaxers, dyes, perfumes, etc.

 What NAFDAC Checks:

1. Safety of Ingredients: They check for banned or restricted substances.

 Banned:Mercury (a dangerous skin-bleaching agent).

 Restricted: Hydroquinone (a skin-bleaching agent that is restricted to 2%

in over-the-counter products).

2. Labelling: Ensures the "Ingredients List" is accurate and the product does not make false

medical claims (e.g., "This cream cures eczema" - this is a drug claim, not a cosmetic one).

3. Good Manufacturing Practices (GMP): Ensures the factory (even a small one) is clean

and hygienic.

 The "NAFDAC Number":

o This is the registration number given to a product once it has passed NAFDAC's

checks.

o As a professional, you should only use and retail products that have a valid

NAFDAC number.

 For Entrepreneurs: If you plan to sell your own line of products (from Term 1), you

must register with NAFDAC to do so legally.

9.3 SON (STANDARDS ORGANISATION OF NIGERIA)

 Role: SON is the "quality controller" for all products and services in Nigeria, not just

food and drugs.

 Jurisdiction for Cosmetics:

o SON's role is broader than NAFDAC's.

o Sets Standards: SON develops the "Nigerian Industrial Standards" (NIS) for

products. For example, they set the standard for what can be called "Shea Butter"

or the quality standards for raw materials used in cosmetics.
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o Regulates Equipment: SON is responsible for ensuring that imported salon

equipment (e.g., laser machines, sterilizers, dryers) meets a minimum safety

standard.

o Enforcement: They work with NAFDAC to raid markets and seize sub-standard

or fake products (e.g., "fake" makeup or creams that contain mercury).

9.4 THE BEAUTICIAN'S RESPONSIBILITY

 Due Diligence: It is your professional responsibility to use safe, high-quality, and legal

products.

 Check Your Products: Look for NAFDAC numbers. Buy from reputable suppliers, not

from the open market where fakes are common.

 Protect Your Client: Using an un-registered, sub-standard product (e.g., a cheap relaxer

that contains dangerous chemicals) is an ethical breach, and you could be held liable for

any damage it causes.

EVALUATION (WEEK 9)

1. What is the primary reason the government regulates cosmetics?

2. What is the main role of NAFDAC in the beauty industry?

3. What is a NAFDAC Number, and what does it signify?

4. What is the main difference between the roles of NAFDAC and SON?

5. Why is it dangerous and unethical for a beautician to use products that are not NAFDAC-

approved?

ASSIGNMENT (WEEK 9)

1. Go to your home or a shop. Find one cosmetic product (a cream, soap, or shampoo) that

was "Made in Nigeria."

2. Look at the label. Find and write down:

o The NAFDAC Number.

o The full Ingredients List.

o The manufacturer's name and address.
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3. Why does this label give you (the consumer) confidence in the product?
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WEEK 10: SUSTAINABLE BEAUTY PRACTICES

10.1 INTRODUCTION: "GREEN COSMETOLOGY"

The beauty industry is notoriously wasteful (water, energy, and especially plastic packaging).

Sustainable Beauty (or "Green Cosmetology") is a movement to reduce this environmental

impact and make the industry more eco-friendly and ethical.

10.2 KEY PILLARS OF SUSTAINABLE BEAUTY

1. ECO-FRIENDLY PRODUCTS ("CLEAN BEAUTY")

 "Clean" Ingredients:

o Using ingredients that are plant-based, organic, or biodegradable.

o "Free-From" Lists: Avoiding controversial ingredients like parabens, sulfates

(SLS/SLES), silicones, and phthalates.
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o Fair Trade: Sourcing ingredients (like Shea Butter, Coconut Oil) in a way that

pays the local (often female) producers a fair wage.

 Ethical Practices:

o Cruelty-Free: Products and ingredients are not tested on animals.

o Vegan: Products contain no animal-derived ingredients (e.g., no beeswax, lanolin,

or carmine).

2. SUSTAINABLE PACKAGING ("ZERO-WASTE" BEAUTY)

This is the biggest challenge. The industry creates billions of plastic containers every year.

 The Goal: To reduce "single-use" plastic.

 The Solutions:

o Recyclable Materials: Using materials that are easily recycled, like Glass,

Aluminum, and Paper/Cardboard.

o Refillable Systems: The best option. Selling a permanent "mother" bottle and

then selling "refill pouches" (which use 80% less plastic) or offering in-store

refills.

o "Naked" Products: Solid (waterless) products that need no packaging at all (e.g.,

shampoo bars, solid soap).

3. "GREEN SALON" PRACTICES

This is how you make your salon sustainable in its day-to-day operations.

 Water Conservation:

o Install low-flow taps and showerheads at the backwash.

o Offer "waterless" manicures/pedicures (which are also more hygienic).

 Energy Conservation:

o Switch all lighting to energy-efficient LED bulbs.

o Turn off all tools (dryers, straighteners) when not in use.

o Use solar panels if possible.

 Waste Reduction:
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o Recycle all cardboard, paper, glass, and aluminum.

o Specialty Recycling: Join a program (like Green Circle Salons) that recycles

"hard-to-recycle" salon waste, like:

 Hair clippings (can be used to make "booms" to soak up oil spills).

 Used aluminum foils (from highlighting).

 Leftover hair colour (which is toxic and shouldn't go down the drain).

EVALUATION (WEEK 10)

1. What is "Sustainable Beauty"?

2. What is the difference between a "Cruelty-Free" product and a "Vegan" product?

3. List three types of "eco-friendly" packaging solutions for cosmetics.

4. What is a "waterless" pedicure, and why is it a sustainable practice?

5. What are two ways a salon can reduce its energy consumption?

ASSIGNMENT (WEEK 10)

1. Imagine you are opening a new "Green Salon."

2. Create a "Green Menu" of 5 pledges you make to your clients.

3. (e.g., "1. We only use 100% cruelty-free and vegan products." "2. We offer a 10%

discount when you bring your bottle back for a refill." "3. All our packaging is recyclable

glass or paper."... etc.)
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WEEK 11: REVISION

This week is dedicated to a comprehensive review of all topics from Week 1 to Week 10 in

preparation for the examination.

 Review Block 1: The Skin (Weeks 1-3)

o Dermatology: Layers (Epidermis, Dermis, Hypodermis), Components (Collagen,

Elastin, Sebaceous Glands), Functions (PHASES).

o Skin Types: Normal, Dry, Oily, Combination, Sensitive.

o Acne: Causes (Oil, Clogs, Bacteria, Inflammation), Ingredients (Salicylic,

Benzoyl), Treatments (Facials, Blue LED).

o Anti-Aging: Causes (Sun, Genetics), Ingredients (Retinol, Vit C, SPF),

Treatments (Peels, Microneedling, Red LED).

o Technology: Laser (Selective Photothermolysis), IPL (Broadband), RF (Heat for

tightening).

 Review Block 2: The Practice (Weeks 4, 6, 8)

o Hair Removal: Shaving, Waxing, Threading, Laser. (Compare pros, cons,

longevity).

o Trends: K-Beauty (Glass Skin), J-Beauty (Mochi), Skinimalism, Tweakments,

Inclusivity.

o Ethics: Conduct, Confidentiality, Honesty, "Do No Harm," Scope of Practice

("You are not a doctor").

 Review Block 3: The Industry (Weeks 9, 10)

o Regulation: NAFDAC (Finished products, safety, NAFDAC number), SON

(Standards, equipment, raw materials).

o Sustainability: "Clean" (ingredients), "Zero-Waste" (packaging - refills, glass,

bars), "Green Salon" (water/energy saving).


